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Abstract

The limited literature as well as the significance of commitment for airline brands in experiencing rapid growth
and competition had motivated this study to examine the effects of social media activities, value-
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consciousness, and brand consciousness on brand image and commitment. This study adopted a cross- 3644
sectional design and collected the quantitative data from 400 air travellers from Kelantan, Malaysia. The

findings revealed that social media activities such as entertainment, trendiness, value and brand
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travellers in Malaysia. Moreover, brand image had significantly mediated the effects of social media activities, o About this journal

value consciousness, and brand consciousness on commitment. Apart from extending the current literature
and forwarding valuable empirical evidence, this study provided key policy implications and relevance of the
study area which could be exploited by airline operators to improve brand image and enhance commitment
among the air travellers in Malaysia.
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