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ABSTRACT

Malaysia is the next theme park capital in ASEAN as the country is now home to more international-level theme parks.
Unfortunately, the number of tourists who engage with theme parks in Malaysia has declined. The causes of this decline are
due to lack of promotion and innovation from the industry itself. There is not enough joined-up thinking and planning implement
by the industry in order to sustain the demand for theme parks. Thus, this research aims to study the factors that influence
tourist motivation to visit theme park in Kuala Lumpur. Push factor, pull factor and tourist perception are the independent
variables for this study whilst tourist motivation to visit theme parks as the dependent variable. A total of 384 questionnaires
have been distributed to people age 17 to 60 years old around theme parks in Kuala Lumpur. The respondents are selected
by using simple random sampling. Reliability test and descriptive test will be applied to analyze the data collected using SPSS
software. The study revealed that push factor, pull factor and tourist perception to visit theme parks has a positive relationship
with tourist motivation. The authors hope that this study will benefit the players and those involved in the tourism industry such
as community, tourism agency and also the government.

Keywords: Kuala Lumpur, Push factor, Pull factor, Tourist perception, Tourists motivation, Theme parks.
INTRODUCTION

One of the biggest sectors in the world economy is the travel and tourism industry (World Travel & Tourism Council, 2018).
Asia Pacific regions hold 30 percent of the world international tourism receipts. This region has received a total of 323 million
tourist arrival and collected a total of US$ 390 billion tourist receipts (UNWTO, 2018). These numbers are estimated to increase
in the near future due to the development of international theme parks in Malaysia. According to the Star Online (2018),
Malaysia will become the next theme park capital in ASEAN as the country is now home to more international-level theme
parks. In 2020, There will be over 21 theme parks and water parks are expected to be operated which includes the world’s
first Twentieth Century Fox Studios and a Ubisoft video game indoor theme park. Among the famous theme park in Malaysia
are Legoland Malaysia, Sunway Lagoon Theme Park, Lost World of Tambun, District 21, KidZania, Petrosains, Aquaria,
Entopia, Angry Birds Activity Park, Thomas Town, Sanrio Hello Kitty Town and many more.

Although the number of theme parks is mushrooming in Malaysia. Yet, the number of visitors to theme parks start to
decline to 19.2 per cent in half 2019 from 26.1 per cent in 2018, (Tourism Malaysia, 2019). The numbers of visitors are
declining because Malaysian families are cutting back on their entertainment spending (BVA, 2019). The economic slowdown
has pushed the Malaysian to reduce their spending (News Straits Times, 2018). Moreover, many tourists are choosy when it
comes to budget when visiting a theme park. This can be supported by McClung (1991) when the authors stated that the cost
is one of the factors for choosing a theme park as a travel destination.
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