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We always want this world to be
a better place for us to live; for that,
we heed a positive element that
would shape our lives to be better.
One important aspect that could
bring about a better world is by
embedding ethics in everyday
practices. Ethics consists of the
standards of behavior to which we
hold ourselves in our personal and
professional lives. It forms the levels of
honesty, empathy, trustworthiness,
and other positive traits that portray
our personal behaviors and
contribute to our personal reputation.

Thus, ethics has become a
guideline and a set of boundaries to
what we should or should not do in
our daily lives to gain a better and
desired relationship with our loved
ones, families, relatives, friends, and
neighbors. That is the aim of life as an
individual. However, what about the
application of ethics in business
organizations, especially among
business owners? Is ethics necessary
in becoming the fundamentals of
business operations? Or is it just a
manifestation acknowledged on
paper without a proper
implementation?

As a matter of fact, a business
organization is an important entity,
where daily operations reflect a
group of stakeholders such as
customers, the local community,
shareholders, the environment, the
government, suppliers, and
employees. Ethics is so significant to

ensure sustainable business

operations.

A sustainable business model is an
aspiration desired by every business
leader to prioritize the elements of
sustainability, taking into account the
interests of all parties, as well as to
assess and identify the impact on the
environment, integrity, and
transparency in governance. The
elements involved in a sustainable
business model are generated
through ethical values and practices
that should be possessed by each
business leader.

Being ethical drives companies
to consider and tolerate stakeholders’
interests and sensibility. Business
ethics is a catalyst for companies to
act in accordance with the law, to
respect the common values of the
local community, to prioritize the
safety of employees and products to
be produced, to be perceptive to
sensitivity, and to love the
environment. Ethics is also related to
the integrity owned by a business
owner; thus, the value of this integrity
is very significant to the direction of a
company. Integrity is a reflection of
what we do and what we say. It has
to do with the beliefs and
philosophies of the individual, i.e., the
leader in an organization or a
company. The religious background,
as well as the identity of the
individual, has become a factor that
shapes the value of individual
integrity.



A successful company is not necessarily a company that only makes a monetary profit;
a successful company should gain the support and trust of stakeholders on a consistent
basis. This is because stakeholders are those who have the influence to determine the
direction of the company or organization. Wise and ethical leaders are always looking for
opportunities and space to create good relationships with stakeholders to ensure that
organizational operations run smoothly and achieve goals.

For example, if an organization neglects the ethical aspect of its operations, e.g.,
committing environmental pollution, then it has affected its image and reputation. The
company can be sued by the authorities for having caused pollution, ecosystems will have
been affected, and local communities will act by implementing product boycotts. The
company will lose the support and trust of customers, who will turn to other competing
companies. Such a situation, of course, contributes to the loss that will be suffered by the

company.

The application of ethics should begin from an early stage of a company’s establishment
and should be the core value of any organization. Ethical business practices also depend
on the values possessed by the heads or leaders, as they play a role in shaping the direction
of their respective organizations. To be an ethical organization is not impossible; it only
needs to do well, by setting aside individualistic attitudes and greed in order to obtain
continuous benefits. Believe it or not, ethical practices do not only benefit an organization
but also provide advantages to stakeholders and become a source of innovation towards

sustainable business models.
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