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Preface 

All praises to Al-Mighty God for the strengths and His blessing in making 2nd 

International Conference on Economics, Business, Management and 

Engineering 2022 (ICEBME2022) a success. 

 

The conference held on 21 May 2022 in Kuala Lumpur, Malaysia. The main 

objective of ICEBME2022 is to provide a platform for researchers, 

professionals, scholars and academicians to exchange and share their 

knowledge, information, new ideas and experience in person with their peers 

expected to join from different parts on the world.  

 

This gathering will help the delegates to establish research or business relations 

as well as to find international linkage for future collaborations in their career 

path. We hope that ICEBME2022 outcome will lead to significant contributions 

to the knowledge base in these up-to-date scientific fields in scope. In addition, 

this conference will also offer opportunities for academicians, researchers, 

engineers, economist, entrepreneurs, journalist, and industry experts to meet and 

interact with local and international participants. 

 

We would like to thank the organization staff, the members of the program 

committees and reviewers. They have worked very hard in reviewing papers 

and making valuable suggestions for the authors to improve their work. We also 

would like to express our gratitude to the external reviewers, for providing extra 

help in the review process, and the authors for contributing their research result 

to the conference. Finally, we would like to thanks all the conference team 

members for their constant support and countless time to complete the accepted 

papers into proceeding volume. 
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