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Preface 

 

Multidisciplinary Research on the Entrepreneurship and Business Online Colloquium 2023 
provides the platform for undergraduate students to engage, collaborate, and disseminate 
ideas and research findings across a broad spectrum of audiences.  

Through this colloquium, it enables the work of final year students to be published in the 
proper documentation of their respective studies. Furthermore, it educates undergraduate 
students about high-impact publications. 

The editors would like to express their sincere thanks to all participants and presenters from 
all over the field and topic. Last but not least, thank you and congratulations to the organising 
committee for their support and effort to make this successful event. 

 
 
Web Editor: 
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